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You’re likely here because you long to start your own 
blog or because you long to see your articles, essays, fiction or poems in print and 
you’re not sure how to do that.  
Maybe both! 
 
The Writer Kickstarter Pack is designed to help you achieve these goals. 
 
The following workbook contains a step-by-step plan to help you start a successful 
blog right now. Plus, it contains all the information you need to know before you start 
submitting your work to publishers. 
 
You are a writer; do not squander this gift. 
Write. Write a lot. And share your writing whenever and however you can. 
Use this workbook as a tool to make that happen. Let’s get started! 

 
      A Note from Tara East  

 
       Welcome to the Writer Kickstarter Pack! 
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How to Create a Blog 

 
 

 
 
A blog is a fantastic way to get your words, knowledge, wisdom, opinions and 
experience out into the world without having to wait for a third party or publisher to 
vet your content.  Maintaining an active blog is an empowering act for any writer. It 
forces you to become more disciplined as you write, revise and post content on a 
regular basis. It trains you to become more discerning about your work and to judge 
for yourself when a post is ‘good enough’ to be published. It also sharpens your 
writing skills as you clearly and concisely articulate your thoughts and reflections on 
various topics and themes. Plus, it’s a superb way to grow and connect with your 
audience.  
 
 
 
 
 
 
 
 
 
 
 

 
Blogging is: 

• A quick and affordable way to share your knowledge with 
others 

• A great way to develop your non-fiction writing skills 

• Another creative outlet 

• A way to provide value to your readers, followers and the 
writing community in general 

• An active way to engage with your audience 

• Effective way to build your author platform. 
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Now that you know all the ways that keeping a regular blog can help you and your 
audience, let’s dive in. The following workbook covers: 

 
 
 
 
 
 
 
 
 

 
 
01 / Blog Models 
 
There are two things you need to consider before you start blogging. You can always 
change the format of your blog later, but it’s good practice to figure out what kind of 
blog you would like to have before you launch it. The two questions you need to ask 
yourself are: 

 
 
 
 

 
The voice, style, tone and content of your blog will be unique no matter what your 
answers are, but it’s vital that YOU know what the purpose and intention of your 
blog is so that your content has a consistent thread.  
 
Educational Blogs 
 
The purpose of these blogs is to share information, advice, insight and knowledge 
about a particular area of interest, a passion, or a topic that the blogger knows a lot 
about.  

 
1. The two things you need to consider before starting your blog 
2. The two main website platforms you can choose from 
3. The frequency of your blog posts 
4. How to generate ideas for your blog 
5. The importance of creating valuable content 
6. How to re-purpose blogs 
7. Utilising titles, subheadings and photos to improve your SEO.  

	

 
1. Will my blog be educational or personal? 
2. Do I want to host guest posts? 
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People who run educational blogs are typically seen as experts in their field and the 
topics they cover are only limited by their imagination and their qualifications.  
Educational blogs often focus on specific topics such as: 

• Creativity 

• Health 

• Business 

• Spirituality 

• Finance 
These broad topics can easily be made more niche. Instead of blogging about 
creativity in general, you may prefer to focus specifically on writing or painting or 
pottery. Similarly, a business blog could focus exclusively on how to start and run a 
digital business.     
 
Educational blogs typically post ‘how to’ articles and listicles. They favour the plural 
pronouns of ‘you’, ‘our’ and ‘we’ while reducing or omitting the singular pronoun 
‘I’.  The purpose of these blogs is to provide specific action steps that the reader can 
implement into their own life, practice or business. The tone and voice of the blog 
should be confident, but not stuffy or dry. You want people to read your posts, 
right? The language should be lively and engaging and readers should be excited 
whenever a new post goes live. Aim to be seen as expert in your field who 
empowers their readers through information. Don’t aim to come across as a fourth-
grade teacher. (Even if you are a fourth-grade teacher).  
 
Personal Blogs  
 
A personal blog can take many different forms. For example, you could choose to 
document a specific period, adventure or challenge, such as, cooking your way 
through Julia Child’s Mastering the Art of French Cooking, travelling abroad or writing 
and publishing your first novel.  
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These types of blogs often read like diary entries as they are written in the first 
person and contain anecdotes from the blogger’s personal life. Blog posts typically 
discuss personal experiences, obstacles that have been overcome and present-day 
reflections.  
 
You can treat your blog like a literal diary but then your friends and family will stop 
speaking to you and no-one care’s what you had for breakfast. Personal blogs work 
best when they focus on a specific topic or theme, just like educational blogs. For 
example, Kris Carr blogged about her health journey following a terminal diagnosis, 
Dani Shapiro blogged about the challenges she experienced when ‘facing the blank 
page’ and Alexandra Franzen writes memoir style articles about overcoming 
obstacles and personal growth. What makes a personal blog different from an 
educational blog is how you position yourself in the article.  
 
Personal posts focus on the blogger because the blogger is speaking from lived 
experience. Readers may relate to the blogger’s experience and find comfort through 
that connection, or they may be able to extrapolate the lessons learned by the blogger 
and apply it to their present-day problems. Education blogs focus on the reader—
even when the information is gleaned from the blogger’s life. The blogger positions 
themselves as an authority figure, or teacher, and the reader is their student.  
 
Personal blogs can be powerful because people are fascinated by the lives of 
others—hint: this is why social media is so addictive! People love reading about 
other people’s experiences and feeling a sense of kinship. We long to connect with 
others as we go about our lives on this crazy blue ball that is floating through the 
universe. The key to having a successful personal blog is your willingness to be 
transparent, honest and vulnerable. People can feel when someone is being phoney 
and no one likes being lied to. When it comes to personal blogs, the only credentials 
you need is the ability to be authentic.  
 
(Insert obvious disclaimer: be smart. Do not provide personal details about your family 
and friends or where you live and work. You do not have to blog about the skeletons 
in your family closet or traumatic experiences unless you want to.  
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And please, only do so if you have received professional help and can talk about 
those experiences because you are no longer living those experiences. Be responsible and 
only post content that does not impinge on your physical safety or 
emotional/mental health).  
 
Guest Posts 
 
Hosting guest bloggers is not something you need to worry when you first start up 
your blog, but it’s important to consider once your readership has reached a certain 
level. Having guest bloggers is a great way to expose your website to other bloggers’ 
audiences, but also, to expose those bloggers to your audience—and that’s is good 
karma.  
 
If you decided that you would like to have guest bloggers, make sure you include a 
submission guidelines and style guide on your website. This will stop you from 
having to answer the same questions every time someone sends you a query about 
guest blogging. Additionally, it lets people know up front what they need to do in 
order to be published on your site.  
 
You can still host guest bloggers even if you have a personal blog. Just make sure 
you highlight the style and quality you are looking for on your guidelines page.  
 
Please note: you should only accept articles that replicate the structure 
(educational/personal), voice and style of your blog. If you host a writing blog but 
start hosting guest posts about gardening, reducing credit card debt and how to lose 
5 kilos in 3 weeks, you will lose readers fast. Your blog must have a sense of 
continuity, whether you host guest posts or not.  
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02 / Blog Platforms   
 
There are two major platforms available; both are user friendly and free—thank 
goodness for drag and drop! These platforms contain a wide variety of templates 
and brilliant costumer service so you can have a beautiful, polished blog up and 
running within minutes. 
 
 

 
 
 
 
 
 
 

 
 

 
 
 
 
 
 
 

 
If you’ve spent some time looking at these two platforms but still can’t decide which 
one is for you, then please do some additional research. Open Google and type in 
“Wordpress vs Squarespace [current year]” to find out what everyone is saying right 
now. 
 
 
 
 

Wordpress.org 
Yes, there is a wordpress.com but the traffic generated through that 
platform is owned by wordpress, not you! It’s far better to sign up 
for the free version of wordpress.org, that way you can buy and 
own your domain name/URL later on—if you want to—while 
keeping all your readers to yourself. 

	

Squarespace 
Not only is this platform promoted by Keanu Reeves, it’s chic and 
super user friendly. Squarespace also offers a 7-day trial so you can 
take your time experimenting with different looks and features 
before you commit to the platform.  
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03 / Frequency 
 
The next thing you need to consider is how often you plan on posting. Some 
bloggers post everyday (Seth Godin, Chuck Wendig, Gretchen Rubin), others post 
once a week (Marie Forleo, Kris Carr, Steven Pressfield), some post a couple times a 
month (Alexandra Franzen) and others whenever they feel like it (Dani Shapiro, 
Danielle Laporte).  
 
Only you can decide how frequently you would like to post. Be realistic and be 
committed to your decision. If blogging every day or once a week sounds totally 
overwhelming, then don’t do it! In the beginning, aim to blog once or twice a month 
and treat it like a serious commitment. You can post whenever the mood strikes you, 
but it’s unlikely that you’ll succeed in growing a dedicated readership if you’re only 
posting a couple of times a year.  
 
Experiment with blogging on different days and times to see how that effects your 
analytics. Once you’ve found your sweet spot, commit to your new schedule and let 
your followers and readers know! Post it on your website/blog and your social 
media. That way, people know when they are likely to hear from you and it keeps 
you accountable.  
 

 
 
04 / Coming Up with Content  
 
The best way to create content is to sit down and have a brain storming session. 
Grab a pen and paper or open a word document and write down 100 blog ideas, 
titles or topics. Don’t sensor yourself; you’re not committing to writing any of these. 
When you’re done, pick the 52 best ideas on your list. Congratulations! You now 
have a year’s worth of blog ideas (if you’re posting once a week).  
 
 

Remember: sticking to a schedule is how you build trust with you audience over time. 
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If you’re not very satisfied with your brain storming session, here’s some other ways 
to generate ideas: 
 
 
 
 
 
 
 
 
 
 
 
 
 
05 / Create Good Content 
 
Value is everything. Do not compromise quality for frequency. It’s better to write 
one great blog once a month than to post fluff every single day. People are busy, 
they have options and they won’t put up with half-baked sh*t.  
 
You have to give your readers something valuable. Now, that doesn’t mean that 
every post has to be life changing. Value comes in many forms: information, 
entertainment or inspiration. A post can be informative or funny or invoke feel-good 
vibes. You can share resources and programs that you have used, enjoyed and that 
are relevant to your audience. You can share what you’ve been reading and 
inspiring quotes. You can share personal anecdotes or reflections. There are so many 
ways that you can provide value outside of information or advice.  
 
 
 
 
 

• Read other blogs (Warning: don’t copy anyone else’s posts, 
but you can write a response piece or add your spin to a 
particular topic) 

• Free write about a particular obstacle you’ve overcome 

• Free write about an issue that’s been on your mind 

• Think about any particular topics that would make for a 
good series 

• Think about anyone in your network of friends or colleges 
that are experts in your field and interview them 
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06 / Repurpose 
 
It takes time to create good content, so you need to make sure that your content is 
also working for you. Posts bring people to your blog, but you can also repurpose 
your blogs and publish them on other websites, blogs or magazines. By repurposing 
and submitting your work to other publishers, you are exposing your content to a 
broader audience.   
 
Before you submit one of your already existing blog articles to another publisher, 
read their guidelines and tweak your submission accordingly. Some publisher will 
reject a piece if it has already been published. If they don’t explicitly state this on 
their guidelines page, make sure that you tell them that your submission has already 
been published on your personal blog. Many publishers will have no issue with this, 
but some will. It’s important that you be transparent—you don’t want to burn any 
bridges.  
 
 
07 / Titles, subheadings, pictures and SEO (search engine optimisation) 
 
You must resist the temptation to be cute or clever with your blog titles. While a 
funny title may make sense in the contexts of your blog, you need to think about 
how that title will look to someone who is unfamiliar with your blog, voice, style 
and sense of humour. 
 
The intention of a blog is to share knowledge (education) or experience (personal) do 
not make it difficult for your reader—or Google—to find you.  
 
Ideally, your title should reflect the keywords or phrases that your target audience 
would type into Google when looking for certain information. For example, if you 
wrote an article about how to start writing your first chapter, but you called that 
post ‘Open a Vein and Bleed’ [a pun on the famous Ernst Hemmingway quote], that 
blog is unlikely to appear in the search results of someone Googling ‘how do you 
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write a first chapter?’ Instead, that blog post would be more effective if titled How to 
Write the First Chapter. 
 
 
 
 
You should also make sure that your blogs keywords or phrases appear several 
times throughout the body of your blog post. This will also help you get picked up 
by Google.  
 
 
 
 
 
 
 
 
 
Words are the foundation of your blog, but a beautiful and intriguing image (in 
addition to a clear title) is what will draw readers to your page. Fortunately, there 
are many sites that offer free images that do not require artist acknowledgement or 
leave you liable for copyright infringement. Popular sites include: Pixaby, 
Unsplashed and Canva.  
 
 
 
 
 
 
 
 
 
 

Here’s some other tactics that will improve your blog’s SEO: 

• Add descriptions and captions to any pictures  

• Add a minimum of five tags 

• Use subheading (Note: these must be correctly formatted 
using the dropdown menu in the toolbar by selecting 
heading 2, 3, 4 or 5. If you don’t format your subheadings, 
Google won’t pick them up) 

•

Remember: Don’t be clever, be clear. 
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The Power of Blogging 
 
Maintaining a high-quality blog is a rewarding practice on multiple levels. It allows 
you to connect with like-minded people and to share your knowledge and 
experiences with others. It will teach you discipline, strengthen your writing skills 
and expose your work to the world.  
 
A blog is a great way to build an audience and to forge connections with other 
creatives and seekers.  But more importantly, it’s a way to give back to the 
community as you share advice and insight to those who are coming up the path 
behind you. Plus, it’s a lot of fun.  
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How to Get Published 
 

 
 
Getting your work published in magazines, websites and blogs is not something you 
do after you’ve become a big deal—it’s how you become a big deal.   
 
Now, you don’t have to write articles, essays, stories or poems with the intention of 
having them published in print and online magazines, websites or blogs. Some 
authors have experienced tremendous successes in publishing their content 
exclusively on their personal website, blog and social media pages. If you want to 
follow this business model, then by all means, go for it!  
 
However, there are two HUGE reasons why you should consider writing for other 
publications and platforms. 
 
 
 
 
 
 
 
 
 
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 

Credibility 
 
Published work is work that has been vetted. A writer whose 
work has been published across a range of magazines, websites 
and blogs appears more professional and trustworthy than one 
who only publishes on their personal websites and platforms. 

	

Exposure  
 
Getting published expands your reach. Being published gets your 
name and content in front of readers who may not have 
discovered you otherwise. It’s also a superb way to drive traffic 
back to your own website. Think of it this way: getting published 
is free advertising. (And sometime you even get paid!). 
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The following workbook covers everything you need to know before you start 
approaching publishers. Topics include:  

• How to Find Publishers 

• Submission Guidelines 

• Get Organised 

• Be Patience 

• Be Persistent  
 
 
01/ How to Find Publishers 
 
The obvious answer is Google, right? Before you disappear down that particular 
search engine rabbit hole, take a minute to ask yourself the following questions: 
 
 
 

 
 

 
 
It’s far easier to pitch and write for a publication you enjoy reading and whose 
content you are already familiar with. As a reader, you’ll know what types of 
articles, essays and fiction they publish, their in-house style and voice. Once you’ve 
compiled a list of publications you frequently read, jump on their websites and find 
out if they are open to submissions. Once you’ve exhausted this list, then you can 
begin to Google it up. Some search phrases you could use are: 

	

• What magazines are you subscribed to? 

• What websites are you a member of? 

• What websites do you frequently visit? 

• Are there any blogs you enjoy reading? 
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These broad search terms should provide a whole list of useful websites for you to 
explore. Make note of any publishers whose content aligns with your interests and 
read two or three articles before you make contact. That way, you can tailor your 
email and submission to suit the publisher’s tone and style.  
 
 
02 / Follow Submission Guidelines 
 
Whether you plan on pitching an idea to a magazine or submitting a short story to 
an online publisher, everyone has specific guidelines you must follow without 
exception.  
 

 
The important thing to remember is to read the guidelines carefully and to follow 
them exactly. If you can’t follow the simple and explicitly stated guidelines, it’s likely 
that your submission will be deleted.  
 
 
 

• Writing blogs that accept guest blogs  
(you could replace ‘writing’ with any  
other hobby or interest such as health,  
sport, finances, science etc.) 

• Magazines that accept freelance submissions 

• Short story submissions 

• Poetry Submissions 

Every publisher is different.  
Some will ask you to pitch an idea while others expect you to submit the 
full article, essay or story upfront.  
Some will accept submissions via email while others use a third-party 
portal like Submittable.   

	

Remember: Do not give someone a reason to ignore your submission. 
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03 / Get Organised 
 
It’s vital that you keep an accurate record of all the platforms and publishers you 
have been in contact with. Some publishers provide guidelines on their response 
time which can range from two week to four months. You need to know when you 
submitted an article or pitch so you don’t accidently send an unnecessary follow up 
email.  
 
Keeping a record of the names, dates and details regarding each submission is the 
best way to avoid re-submitting an article to the same publisher at a later date, and 
to keep track of which publisher is currently considering which article.  
 
Some publishers get annoyed if you’ve submitted the same piece to multiple places. 
Same goes for follow up emails. You can send ONE follow up email IF you haven’t 
heard from the publisher a week or two AFTER the prescribed response time. 
Keeping an accurate record of your activities will help avoid these types of 
amateurish boo-boos.   
 
 
04 / Be Patient 
 
Instant gratification has become the norm, but getting published takes time. So it’s 
important that you take the time to write articles that actually suit the publications 
you intend to submit to. Once you’ve submitted a pitch/piece, be prepared to wait. 
As already mentioned, response rates vary from a couple of day (rare!) to a couple of 
months. Resist the urge to send a follow up email before the prescribed response 
time. You can usually find this information on the guideline page or on the ‘thank 
you’ page following submission.  
 
It’s important to remember that many of the places you submit too will be 
understaffed, underpaid and overwhelmed by the number of submissions they 
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receive. Be patient and keep busy. While you’re waiting to hear back from one 
publisher, get onto the task of writing and pitching ideas to someone else.  
 
 
05 / Practice Persistence 
 
You will have more pieces rejected than accepted. That is just a fact. Don’t take 
rejections personally and do not send a snarky or scathing email reply. You’re a 
professional now. You can take a hit. Remember, you can always revise an article 
and submitted it someplace else or you can publish it on your own platform. No 
writing is ever wasted. You can always rework a piece and get it published some 
other way.  
 
There are many reasons why a publisher may reject a piece. It could be because it’s 
too similar to something they’ve already published or they’ve already got an 
extensive number of articles cued up for publication or the tone of your piece didn’t 
compliment their aesthetic. It doesn’t mean that your piece is bad, it just means that 
it is not for them.  
 
Keep writing, keep submitting and keep moving forward. Remember, publishers are 
as hungry for content as you are to get published. The only difference between a 
published writer and an unpublished writer is persistence. So keep going! 
 
 
 
  


